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INFLUENCING GOVERNMENT AND POLITICAL PARTIES – 
CAMPAIGN STRATEGY
Context (Need/demand) 

2010-2011 is a critical year for the voluntary sector in its strategic partnership and operational relationship – especially on funding – with the Scottish Government.
The Scottish Government will set its budget for the following 3 years in October and the sector needs to ensure it influences its outcome in relation to funding for the sector.  
The sector needs to extend its reach and influence within Government in the crucial budget discussion period between May and September.

The forthcoming Scottish Parliament elections in 2011, has the potential for the formation of a new Scottish government. 

As a result the status of the sector’s relationships with all the main political parties is of vital importance.

The sector needs to ensure that it successfully positions, communicates, and engages with the parties to build more effective relationships and influence political thinking and manifesto commitments over the next year.

Goal

The goal of this campaign is to ensure the sustainability of the sector by influencing the Scottish Government and Scotland’s main political parties in 2010-2011on the importance, benefit and value of voluntary action.
Strategy

The plan is to produce a campaign that will influence the current Scottish Government and the political parties and which will raise the profile of the sector, and establish our positions on some of the key issues that will be at the forefront of debate, to:
· Influence political thinking and manifesto commitments on the sector

· Influence the policies of new Scottish Government  

· Increase the trust and value in the sector

Impact of not implementing this activity:

It will increase the difficulty for us to:

· Influence the political party thinking and manifesto on the sector

· Influence the policies of new Scottish Government  

Policy Committee is asked to review and contribute to the development of the strategy.
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